CATALOG MARKETING

FLOW CHART OF AN ORDER

Your customer goes
to your web site
home page and links
to your
Online Catalog.

E-mail is sent to your
customer confirming
their order.
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Order Summary

Fulfillment

Payment Logs

All Notes.

All Credit Memos.

Order Summary

Order Date: June 2nd 2026, 314:29 pm EDT
status: Ordered

site: Como

1P Address: 12199222.34

Channet: ROC

Email; smo@smecatalog.com

PO Number: test23

15 Locked? e )
Consent Given?:  Yes
How Did You Hear N/A

Billing Information
Ben Smith

SMO

873 Busse Road
Bensenville, IL, 60106
8002624525
Residential Address: No

Shipping: Bensenville

Delivery Information
Best Way

Delivery Mothod

Your customer shops,
adding items to their
shopping cart.

Customer “checks out”,
and submits
the order.

E-mail order notification is sent to you — the
order is waiting in your CMS (Content
Management System) under the Orders link.

Login to the
password secured CMS
and View/Print Orders.

Order Summary
Subtotal (2 items)
Subtotal Adj:

Shipping
shipping Adj:

Resend Confirmation Email

Payment Information
Purchase Order

Delivery Services

isons, storage units), Inside Delivery

www.smocatalog.com

Place the
order with the
manufacturer.

Print the

Manufacturer Notice
to fax or send an
email. The order

drop ships to you or
your customer.

Brint

$2.29255

$000

$2,29255

580239

ess Delivery (military installations, churche:

1-800-262-4525




